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The Purpose: AUDECIBEL is strictly an educational and professional jour- 
nal, the purpose of which is to bring to the otologist, the hearing aid audiologist, 
and others interested in the field of hearing and audiology, authoritative articles, 
papers and data concerned with research, techniques, education and new develop- 
ments in the field of treating and assisting the hard of hearing. 


The Goal: The Society of Hearing Aid Audiologists is dedicated to the goal 
of reaching and maintaining the highest possible ethical standards in the field of 
hearing aid audiology. AUDECIBEL is dedicated to the goal of rapport 
among all those concerned with the hard of hearing so that — and over- 
lapping problems may be recognized and outstanding ideas, skills and experi- 
ences be shared for the greater benefit of all. You are urged to write in for 
details of how YOU may participate in and benefit by this worthwhile endeavor. 














At the recent Joint Conference on Problems of the Hard of 
Hearing, we had an opportunity to explain how the Society in- 
vestigates and handles complaints of unethical practices filed 
against members. Since it's an important procedure, and one 
that few people know about, I'd like to quote part of the 
Society's report, which was presented by our Governor-at- 
Large, Thornton Zanolli. 






















"We don't get many of these complaints," said Mr. 
Zanolli, "but when we do, our action is swift and impartial. 


"Usually the member hastens to assure us that his intent 
was not to do anything wrong, that he realizes his error, and 
that he will certainly take steps to prevent a reocurrence. 


"If our member should prove uncooperative, his case would 
be referred to our Grievance Committee, which would make a 
thorough investigation and report to the Board of Governors. 
If the facts warrant it, the Board may set a penalty ranging 
from reprimand to expulsion from the Society and cancellation 
of Certification. 


"This process is our guarantee to the public that Cer- 
tified Hearing Aid Audiologists will continue to maintain high 
standards." 


Mr. Zanolli then asked those present to join in this 
program to eliminate unethical practices. "If you think a 
member of the Society is doing something you think he 
shouldn't be doing," he said, "write a letter about it to our 
Executive Director." 





I would like to extend that invitation to everyone -- to 
physicians, to professional workers, and to the general 
public. For our Society is dedicated wholeheartedly to main- 
taining the highest possible standards of ethical conduct. 
And it is only through such self-policing measures that we, 
with your cooperation, can do this. 


Namath xl. Wook 
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The Vicon 
specifications 
show what the 
instrument does 


The Metricon 
pressuregram 
shows what 
your client needs 










Each instrument sent to you includes complete specifications 





VIC 0 f} “prescription-quality” hearing instruments 


Values given in Vicon specifications are compatible with hearing 
loss requirements as determined by The Metricon or other suitably stand- 
ardized hearing evaluation instrument. 


TYPICAL INSTRUMENT SPECIFICATIONS 


“PRESCRIPTION-QUALITY” 
MEANS... 


the properties of each Vicon 
instrument are known and con- 



























































> trolled accurately, to meet the re- 

Model Number M-4— No.1 Receiver M-4—No. 2 Receiver sauaren of a scientifically- de- 

on L-in | L-in | L-out | L-out}] L-in | L-in | L-out | L-out ned prescription. Each instru- 

Frequenay Ringaiie Peston H-out | H-in | H-out | H-in |]H-out | H-in | H-out | H-in ment sent to the dealer includes 

Maximum pressure output in decibels 130 | 130] 130 | 130 |] 140 | 140 | 140 | 140 pean. ya maximum 

Maximum gain @ 1000 CPS in decibels 6s | 67 | 57 | 60 || 72 | 74 | 64 | 67 ras Rennes Ue idk we tae ey wines 

, ; , charts, and distortion ratings. 

Maximum gain in decibels 75 67 75 62 85 77 85 72 These specifications show 

Frequency Response, in decibels per octave which Vicon instrument will fit 

500-1000/1000-2800 3/8 13/0 112/12}12/2}| 5/10] 5/2 | 14/14] 14/4 the need as determined by The 

ae ee 5 eee ST AP he ee Metricon or other suitably stand- 

Maximum total distortion % 3 }3] 3 | 33 | 3 | 3 | 3 ardized hearing evaluation instru- 

Automatic limiting feature none |none| none | none jj none | none | none | none ment. Vicon instruments perform 
Equivalent Metricon Response No. 1 2 3 4 1 2 3 4 as the prescriber expects. 












Coo @psr rocco ccc cco 


tHe VICON instrument COMPANY THE Vi CON iNsTRUMENT COMPANY 

















. 
| dpe | | 
| 167 Vicon Building, Colorado Springs, Colo. | 
Gentlemen: 167 Vicon Bldg., Colorado Springs, Colorado 
| Please send me complete information about Vicon Hearing ] 
Instruments and a Vicon dealership. | Vicon manufactures monaural and 
I eer stereophonic hearing instruments to 
l ! fit various losses. All are prescription 
| ADDRESS ! quality. All include complete 
1 cry ZONE ___ STATE I specifications. All are competitively 





priced. 


Ss lase si tice inte tec tileodnactdbie ass cea iedincllcui eames aia all 
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Left to right: Dr. Greydon G. Boyd, Crayton Walker, Miss 
Eleanor C. Ronnei, Dr. Anne M. Bahlke, James E. Elliott. 


Audecibel presents a full report on the 


JOINT CONFERENCE 
ON PROBLEMS OF THE 


Problems in the field of treating 
and assisting the hard of hearing 
were discussed from many viewpoints 
at the Joint Conference on Problems 
of the Hard of Hearing, recently held 
at the Savoy Hilton Hotel in New 
York. 

The Conference, sponsored by the 
Hearing Aid Industry Conference, 
brought together representatives from 
manufacturers, clinics, physicians, 
government, and Certified Hearing 
Aid Audiologists. 

Organizations represented, in addi- 
tion to the HAIC, were the New York 
League for the Hard of Hearing, 
American Hearing Society, American 
Academy of Ophthalmology and Oto- 
laryngology, and the Society of Hear: 
ing Aid Audiologists. 

Participants in the 
were: 

Anne M. Bahlke, M.D., Director, 
Bureau of Medical Rehabilitation, 
New York State Department of 
Health. 

David H. Barnow, President, Hear- 
ing Aid Industry Conference—Moder- 
ator. 

William N. Brown, Director, Hear- 
ing Aid Industry Conference. 

Greydon G. Boyd, M.D., representing 
the American Academy of Ophthal. 
mology and Otolaryngology. 


Conference 
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HARD OF 


Lester L. Coleman, M.D., Director, 
American Hearing Society. 

James E. Elliott, Executive Di- 
rector, Society of Hearing Aid Audio- 
logists. 

S. F. Lybarger, Hearing Aid In- 
dustry Conference. 

Eleanor C. Ronnei, Administrative 
Director, New York League for the 
Hard of Hearing. 

Crayton Walker, Executive Direc- 
tor, American Hearing Society 

Kenneth S. Wood, President, So. 
city of Hearing Aid Audiologists. 

Thornton Zanolli, Governor - at - 
Large, Society of Hearing Aid Au- 
diologists. 

Attending the Conference as ob- 
servers were the following members 
of the Hearing Aid Industry Confer- 
ence: Leland Rosemond, Otarion Lis- 
tener Corp.; Eugene F. Errico, Wil- 
liam H. Knoth, and Gordon F. Ives, 
Mallory Battery Co.; C. R. Marshall, 
Raytheon Manufacturing Co.; P. D. 
Dinsmore, National Carbon Co.; and 
S. Gordon Taylor, Sonotone Corp. 

Other observers were: Dr. C. Rob- 
ert Dean, Office of Vocational Re- 
habilitation, Department of Health, 
Education and Wefare; and Mrs. 
M. L. Posey and Forrest McMullen, 
both of the Deafness Research Foun- 
dation. 


Left to right: Thornton Zanolli, Kenneth S. Wood, Sam F. 
Lybarger, William N. Brown. 


HEARING 


® Surgical Techiques 

More fenestrations are being done 
now than were for awhile, reported 
Dr. Greydon G. Boyd. However, he 
added, “Fenestration has the disad- 
vantage in that if it doesn’t work, it 
is a little more difficult, I think, to 
fit a hearing aid in the ear operated 
on.” 

One the other hand, he said, “The 
stapes mobilization doesn’t change the 
ear at all and the fit of the hearing 
aid doesn’t change.” Speaking furth- 
er on this procedure, he added, “.. . 
there is some feeling that at present 
the immediate results don’t hold up 
quite as well as earlier predictions.” 

However, he pointed out tht “a 
good many men, in exploring the mid- 
dle ear for a stapes mobilization, have 
found other things that are correcti- 
ble in the middle ear that we didn’t 
think about before. Among these are 
congenital deformities where some of 
the ossicles are missing. Some sort 
of reconstruction then can be done.” 

“Recently,” he concluded, “I have 
done some papers on the findings of 
traumatic lesions in the ear following 
automobile accidents with head in- 
juries, where some of the ossicles had 
been dislocated. They can be re- 
placed, with remarkable improvement 
in hearing.” 
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@ American Hearing Society 

Crayton Walker, executive director 
of the American Hearing Society, re- 
viewed three Federal projects which 
the Society has been working on: 

® The preparation of a manual for 
those interested in developing com- 
munity service programs or extending 
or expanding such programs. 

© A demonstration program to in- 
crease the number of hearing-impair- 
ed vocational rehabilitants. 

® A film on the rehabilitation and 
employment problems of the hearing- 
handicapped. 

Other projects include a one-min- 
ute film for television use durmg Bet- 
ter Hearing Month; a one-minute film 
on the hard of hearing, sponsored by 
the Office of Vocational Rehabilita- 
tion; a program in cooperation with 
the Junior Grange, whereby audio- 
meters are lent to communities; and 
a fellowship program at Northwest- 
ern University. 

Another development, reported Mr. 
Walker, is a plan to raise the stand- 
ards of the American Hearing So- 
ciety’s local organizations. “For many 
years,” he said, “we have been judged 
in. the local community by the kind 
of society in that community, and we 
consider this to be not what we want- 
ed. We have set standards for mem- 
ber agency status which include some 
pretty difficult things to achieve.” 


@ N. Y. Health Dept. 


Services of the New York State 
Department of Health for hearing- 
handicapped individuals under 21 
-years of age were outlined by Dr. 
Anne Bahlke, director of the Depart- 
ment’s Bureau of Medical Rehabilita- 
tion. ‘ 

“We encourage, and where indicated, 
require, a comprehensive evaluation 
of the total problem,” Dr. Bahlke said. 
“This includes careful medical study 
not only by the otologist but by the 
pediatrician or internist, the neu- 
rologist, and the psychiatrist if indi- 
cated. Also included is the full spec- 
trum of audiometric tests and audio- 
logical evaluation and due attention 
to serve the social needs is stressed. 
If surgery may improve a demon- 
strable hearing loss, the operation, 
with hospitalization and other related 
services, may be covered.” 


Dr. Bahlke reported that hearing 
aids may be purchased through this 
program, but only on the basis of a 
complete medical and paramedical 
study done at a center staffed and 
equipped to make such a study. “This 
is a crucial and reasonable require- 
ment because of the great complex- 
ity of the problem in the under-age 
group,” she said. 

The hearing aid, she added, must 
be purchased from a dealer willing 
to honor the purchase price agreed 
upon by the manufacturer and the 
State Controller, and it should be an 
instrument which can be properly 
serviced at a convenient distance for 
the wearer. 

Since 1954, Dr. Bahlke reported, a 
total of 1,934 persons in New York 
State have been supplied with hear- 
ing aids under this program. The 
cost of instruments has come to $362,- 
673 plus an additional sum of $161,- 
942 for their upkeep. 


@ New York League for the 
Hard of Hearing 

Services offered by the New York 
League for the Hard of Hearing were 
described by Mrs. Eleanor C. Ronnei, 
the League’s administrative director. 

The services, which are offered free 
of charge, comprise: an employment 
service, lip reading classes, recrea- 
tion, a hearing aid consultation pro- 
gram, teacher-training courses, an 
auditory training and speech program, 
and a psychological testing, counsel- 
ing and guidance service. 

An indirect service of the League 
involves the effort to bring together 
in the New York City area the pro- 
fessional agencies involved in the edu- 
cation and rehabilitation of the aeaf. 
Another project is an effort to get a 
continuing program of education for 
the isolated hard of hearing child 
in public school work. 

Mrs. Ronnei described two research 
projects of the League: a study of 
binaural hearing aids for elementary 
school children and a study of the 
psychological aspects of the person 
who rejects a hearing aid. 


@ Rehabilitation of Adults 


Many surgeons who are doing 
tympanoplasty are doing a great in- 








Transcripts Available 


® Transcripts of the pro- 
ceedings of the Conference 
are available from the Hear- 
ing Aid Industry Conference, 
2900 W. 36th St., Chicago, 
Ill. Since the supply of tran- 
scripts is limited, requests 
will be honored on the basis 
of date of receipt, one tran- 


) script per request. ‘ 











justice to the deaf. The operation 
often does not accomplish what we 
want to accomplish, namely, the total 
rehabilitation of the human being. 

This warning was sounded by Dr. 
Lester L. Coleman, member of the 
board of directors of the American 
Hearing Society and a practicing 
otologist. 

The yardstick of the accomplish- 
ments of medicine and the people in 
our field is whether or not the in- 
dividual is returned to serviceability 





See page 4 for the S.H.A.A. report pre- 

sented at the conference jointly by Kenneth 

S. Wood, president; Thornton Zanolli, gov- 

ernor-at-large; ol James E. Elliott, exe- 
cul 








and productivity, Dr. Coleman re- 
minded his audience. “The painful, 
pathetic thing to me,” he added, “is 
the number of people who are deaf 
who never really attain their real 
potential as human beings. 

“There are thousands and thou- 
sands of people who have gotten jobs 
and are working, not in terms of 
their accomplishment, but rather by 
virtue of their handicap. There are 
these potentially remarkable human 
beings who constantly manipulate so- 
ciety in their jobs and their positions 
in order to compensate for their deaf- 
ness rather than to exploit their real 
potential as human beings,” he said. 

Unless these people are accepted in 
dignity and reintegrated in society, 
he said, we have not done our job, 
whether we operate on them, or we 
treat them locally by our therapeutic 
techniques, or we give them a hear- 
ing aid, or whatever we do. 

Speaking on auditory training, 
Crayton Walker, executive director, 
American Hearing Society, said: 


(Continued on next page) 





DATES: May 9 & 10 





& 


PLACE: Hotel Disneyland, Anaheim, Calif. 
(20 miles southeast of L.A.) 


SEND RESERVATIONS TO: HOTEL DISNEYLAND, ANAHEIM, CALIF. 


Donut Wiss the SHA.A. WEST COAST MEETING! 


Anyone may attend — Members & Non-Members 


REGISTRATION starts at 11:00 a.m. Satur- 
day morning. Fee is $15.00. 


SEE YOU THERE! 
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(Continued from previous page) 


“Where there is a close, warm work- 
ing relationship between the dealer 
and the local organization, they can 
refer the person for training so he 
can learn how to compensate .. .” 

In the opinion of Mrs. Eleanor C. 
Ronnei, administrative director, New 
York League for the Hard of Hear- 
ing, hearing aids in themselves are 
not enough. “Almost every person 
who is sufficiently handicapped to 
need an aid also needs some comple- 
mentary help from his eyes,’ she 
said. 


@ Problems With Children 

In the general discussion period 
that followed the reports of the panel 
members, Mrs. Ronnei asked for 
“opinions of some of the agents and 
manufacturers here about the theory 
that fitting hearing aids for children 
should be the responsibility of people 
specially trained in that work.” 

Commenting on this, Mr. Zanolli 
said, “I think that the person fitting 
the hearing aid must work in very 
close cooperation with the teacher 
and depend upon the teacher’s know- 
edge as a guide in the ultimate fit- 
ting.” 

Speaking on dealing with children, 
Dr. Coleman emphasized the im- 
portance of reeducating the doctor. 
If we take a composite story, he said, 
“we see what happens to the congen- 
itally deaf child who is first brought 
to the pediatrician who refuses to 
recognize the problem because he 
takes deafness as a personal reflec- 
tion on himself. They then invar- 
iably send this child back to the ob- 
stetrician to find out whether or not 
there was anything in the birth itself 
responsible, and the obstetrician de- 
nies it because he feels that this is 
taken as a reflection on himself.” 

“Then,” continued Dr. Coleman, 
“the child is . . . batted around from 
pillar to post only because the doctor 
takes this as a personal stigma. Then 
this is compounded by the fact that 
psychologically the mother and the 
father ... utilize the child’s deafness 
as a technique for volatilizing their 
own inner rages...” This involves 
such accusations as: “It’s your 
fault; it’s on your family’s side; it’s 
the great-grandfather who was deaf.” 

The net result is that the child is 
caught in a trap between the animus 
of the family and the fact that the 
doctor refuses to recommend a real 
evaluation of the child’s hearing. 

“And they invariably say, “Give 
it six more months. Give it another 
year, and the pathetic thing is that 
often we see a child for the first time 
at the age of 2% or 3, and only then 
come to the conclusion that this child 
is deaf. Up to now we have wasted a 
year or more of training and rehabil- 
itation of the child,” he said. 

Mrs. Ronnei called on all people 
concerned with hard of hearing chil- 
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dren to recognize the fact that edu- 
cation of such children is a long and 
involved process. “I wonder if the 
hearing aid dealers are also aware of 
their responsibility in pointing out to 
the educators that this continuing 
education is the right of this child and 
the need of this child . . . If the hear- 
ing aid dealers would adopt some kind 
of program that would also indicate 
to the people with whom they deal 
the need for continuing education, I 
think we’d have a very much better 
program for our children,” she said. 





DAVID H. BARNOW, HAIC president 
and moderator of the panel, chats with 
Mrs. Willy Jessup, top professional model 
who wears a hearing aid. Said Mrs. Jes- 
sup: “I think it’s wonderful that they 
make (hearing aids) so small. People who 
are not hard of hearing have a tendency 
of screaming when they see the hearing aid. 
Whenever I say to people ‘I have my hear- 
ing aid on,’ they start to raise their voices. 
It’s very funny and that’s why I think it’s 
very important not to show it.” 











Mrs. Ronnei also urged dealers to 
find out whether or not their com- 
munities are doing what they should 
for hard of hearing children. 


@ Psychology of the Hard 
of Hearing 


Reporting on a motivation study 
on feelings and attitudes toward 
hearing impairment and hearing aids, 
Mr. Brown said: “The male assoc- 
iated loss of hearing and the use of a 
hearing aid with old age and the loss 
of his strength and manliness. In 
the case of the female, she associated 
the loss of hearing and the use of a 
hearing aid . . . with the coming of 
old age prematurely and the loss of 
her glamour.” 


Discussing psychological appeals 
used in advertising, Mrs. Ronnei 
pointed out that advertising that 
stresses “the vanity point of view” 
has been of advantage to some hard 
of hearing people. 


“We all know that many hearing 
aids that are small enough to be worn 
over the ear are not powerful enough 


for people with severe hearing losses,” 
she said. 


Yet, she added, many people start 
getting used to a hearing aid by us- 
ing one that is not appropriate for 
them, because they can acept it. 
Eventually, because they had accepted 
the idea of wearing a hearing aid, they 
get a properly fitted aid with enough 
power. 


@ Hearing Aids 

Speaking on hearing aid standards, 
Sam F. Lybarger reported that the 
American Standard written in 1953, 
which set forth specific testing meth- 
ods, is being rewritten. 


“It will be possible by using stand- 
ardized methods of measurement for 
the industry to decide upon methods 
of standardizing its gain, power, out- 
put, ete., figures, which will help 
everybody who is applying hearing 
aids to individual hearing losses,” he 
said. 


Turning to the size of hearing aids, 
fr. Lybarger urged his audience not 
to sell small instruments _ short. 
“There’s a tendency to assume that 
because an instrument is small, it 
doesn’t have the power or the qual- 
ity of a larger instrument,” he said. 


“This may have been true at one 
time, and unquestionably the ultra- 
small units do not have the power 
and the capacity or the amplification 
of some of the middle-size instru- 
ments, but hearing aids are getting 
better all the time. A small hearing 
aid today may be actually better than 
a much larger, body-type hearing aid 
of a few years ago .. .,” he added. 

Speaking on binaural hearing aids, 
he said: “You can use much less 
gain and smaller units than you could 
with a single hearing aid. Occasion- 
ally, there is a fantastic situation 
where an eyeglass hearing aid which 
normally would be of little value to a 
particular individual actually has to 
be cut down in gain to satisfy some- 
one who uses it binaurally. So I 
believe that we should not go away 
with the impression that because 
a hearing aid is small, it isn’t neces- 
sarily capable of performing the func- 
tion that it’s intended to perform.” 


Are prices of hearing aids too high? 
Commenting on this question, William 
N. Brown compared the hearing aid 
industry to the automobile industry. 


“In 1940 a Cadillac convertible cost 
$1,750, and today a Cadillac conver- 
tible costs about $6,500,” he said. 


“In 1940 a good hearing aid cost 
in the neighborhod of $150 to $175, 
and today a good hearing aid can be 
purchased for $150 to $175, and the 
top price is not over $300, so the in- 
crease in the price of hearing aids is 
not matched at all with inflation, the 
devaluation of the dollar and the in- 
crease in cost of most American prod- 
ucts,” he pointed out. 
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World’s Smallest Battery Helps Make 
Hearing Aids Even More Miniature 


You’ve never seen a battery as small as this 
before . . . and you’ve never seen hearing aids 
as small as the new models that are being 
designed around it! 


It’s the new RM-312 cell —latest development 
from Mallory, pioneer in mercury battery 
progress. It’s only .305” in diameter, .135” 
thick, and weighs 0.022 ounce. Yet it gives 36 


In Canada, Mallory Battery Company of 
Canada, Limited, Toronto 4, Ontario. 
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milliampere-hours . . . up to two days’ service 
in new low-drain, ultra-tiny instruments. 


Your customers will be asking for this new bat- 
tery soon. Get set to serve them... And for 
every instrument you service, be sure to recom- 
mend Mallory mercury batteries . . . un- 
equalled for life, dependability and value. 


MALLORY BATTERY COMPANY 
Cleveland, Ohio 
a division of 








PART II (Conclusion) 


- THE ROLE OF THE OTOLOGIST 
IN THE FITTING OF A HEARING AID 


The otologist also deals with the 
problem of congenital deafness. The 
deaf child is defined as one in whom 
the hearing impairment occurs before 
speech is developed. In this type of 
patient, the study of etiology is im- 
portant, since many cases of this type 
are preventable if only we could 
recognize and carry out the preventive 
measures. 

The following are some of the 
ctuses of deafness in early infancy: 


¢ Heredity is an important factor, 
since deafness is present in some 
families. This may sometimes show 
itself as a recessive characteristic. 

¢ Infections during the early 
trimester of pregnancy, such as Ger- 
man Measles, virus infections, leutic 
infections, of the ingestion of certain 
toxic drugs such as quinine or strepto- 
mycin may result in injury to the 
inner ear of the foetus and the child 
will be born deaf. 

¢ At the time of the delivery, foetal 
anoxia may produce brain injury and 
this may be accompanied by a hearing 
loss. 

¢ In early infancy, virus infections, 
abnormalities of the ear and the con- 
tagious diseases can result in deaf- 
ness, 


*Inarticulate Child” 


In studying the young children who 
have developed deafness before they 
learned speech, we deal with the so- 
called “inarticulate child.” There are 
four classes of children that must 
be differentiated in order to deter- 
mine the cause. 

About half of the children are deaf 
beacuse they have peripheral nerve 
deafness. The other fifty percent 
form three main groups: the child with 
either sensory or motor aphasia, the 
child who is psychologically handi- 
capped — psychotic or schizophrenic 
— and the ament or feeble-minded 
child. 

Each one of these groups has 
specific characteristics which can be 
diagnosed by auditory, psychological 
and clinical studies. 

The aphasic child has a damage to 
the auditory centers of the brain and 
his trouble is that he cannot remem- 
ber sound stimuli. He is able to 


Page 10 


By DAVID MYERS, M_LD., F.A.C.S., F.LC.S. 


Speech presented at 1958 Annual Meeting, S.H.A.A. 


hear them, but they do not register 
in his auditory center and therefore 
he does not respond. These children 
may often be rehabilitated by proper 
training. 

The psychotic child is usually a 
child repected by the world, and he 
therefore rejects worldly stimuli. He 
ean hear but he just won’t answer. 

The feeble minded child cannot 
reply because he doesn’t understand. 

These children must be separate 
because they cause a great educa- 
tional problem. The peripherally 
deafened child can learn to use a 
hearing aid and to read lips. The 
aphasic child usually has no benefit 
from lip reading or a hearing aid. 
Many times deaf children have been 
mistakenly sent to the schools for 
the feeble minded. 

Early Diagnosis 

Today, routine auditory examina- 
tions are made in the schools and the 
deaf and hard of hearing children are 
diagnosed early in life so that they 
can be adequately treated and rehabil- 
itation started. 

The further development of 
otology was aided by the psychologist, 
the psychoacoustic researcher, the 
physiologist, the physicist, and the 
sound engineer. These scientists 
helped to devise our modern hear- 
ing testing equipment. 

It is through the electronic im- 
provements and audiologic devices 
that improved diagnostic tests and 
improved hearing aids have devel- 
oped. The discovery of the transis- 
tor made possible the tiny hearing 
aids that we have today,:small and 
inconspicious. 

Finally, we have developed a con- 
sciousness of the benefits of rehabili- 
tation therapy. This includes the 
study of lip reading, speech conserva- 
tion, occupational and _ psychologic 
counseling and the use of a hearing 
aid which helps the patient with a 
hearing problem on the way to better 
living. 

The first problem in the study of 
rehabilitation of any hearing loss is 
the diagnosis. This will naturally 
consist of a complete history, physi- 
cal examination, otologic examination 
and audiologic survey. 


Once the diagnosis is made, the pa- 
tient is then classified as to whether 
he has conductive, perceptive, mixed 
or otosclerotic deafness. 

If the patient has a conductive loss, 
he may be a candidate for one of the 
newer surgical procedures mentioned 
earlier in this paper. 

When nerve deafness is diagnosed, 
at the present time we have no sur- 
gical or medical cure. One never 
knows what the future may bring. 
Already there have been attempts 
made to apply electrodes for the 
transmission of sound directly to the 
auditory nerve. Some day some form 
of microsurgery of the cochlea for 
tinnitus or nerve damage may be 
possible. In the perceptive case, at 
present, there is usually need for 
rehabilitation therapy and the use 
of a hearing aid. 

In otologic practice, the problem of 
advising a hearing aid then resolves 
itself about the diagnosis of each 
particular patient. Some of the 
cases in whom a hearing aid has been 
prescribed are patients with conduc- 
tion deafness due to a chronic ad- 
hesive process of the middle ear, 
chronic purulent otitis media, chronic 
mastoiditis, and after radical mastoid 
surgery where rehabilitation therapy 
is needed. 

Some are patients with otosclerosis 
not suited for surgery, or in surgical 
cases where we have failed to restore 
the hearing to a practical, serviceable 
level. In patients with otosclerotic 
deafness that refuse surgery, where 
some contraindications to surgery 
exist, where the hearing loss is accom- 
panied by a nerve deafness or where 
a prospective gain to a practical level 
is not anticipated, we will recom- 
mend an aid. 


Nerve Deafness 


The patient with nerve deafness 
that I refer for hearing aid fitting 
is the congenitally deaf infant and 
child, patients who have developed 
severe deafness following acute con- 
tagious diseases in childhood, in 
nerve deafness in adults due to skull 
injury, and in acoustic trauma. 

Some patients who have or have 
had labyrinthitis, especially the so- 
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called hydrops labyrinthii or “Men- 
iere’s Disease,” develop a type of 
deafness in which it is difficult to fit 
a hearing aid. These people have 
both diplacusis and recruitment, and 
therefore are unable to tolerate in- 
creased loudness. An increase in 
loudness does not produce an increase 
in their ability to understand sound. 
They lose the abiilty to discriminate 
or understand certain sounds. These 
patients pose a difficult problem in 
hearing aid fitting, and consultations 
between the otologist, audiologist and 
hearing aid dealer are necessary. 

The patient with brain damage 
may not be benefitted by a hearing 
aid, but needs rehabilitation 
therapy. 

Presbycusis, the deafness that 
accompanies the aging patient, is a 
form of nerve deafness. A hearing 
aid sometimes will not give sufficient 
help. The aged or senile patient may 
have the problem of phonemic regres- 
sion. Here, there is a degeneration 
of the auditory centers of the brain 
so that the patient is unable to 
remember sounds or recognize them 
when he does hear them, and thus 
he cannot be benefited by a hearing 
aid without a complete course of 
rehabilitation. 

The same holds true in patients 
with aphasia due to strokes or degen- 
eration of the brain or injury or 
hemorrhage. A _ careful diagnostic 
study is needed in order to discern 
those who will be helped by a hear- 
ing aid. 

Medical Center Clinic 

. Something should be said about 
the function of an Audiology Clinic 
in a medical center. I speak only for 
our Audiology Clinie at the Temple 
University Medical Center. There 
has been a change in our thoughts 
concerning the function of an Audio- 
logy Center, especially in a univer- 
sity setting, and I would like to 
make some comment about this. 

Audiology is a new field and can 
date its growth from the military 
centers set up during and after 
World War II. The large number of 
acoustic casualities forced the intro- 
duction of rehabilitation centers. 
Much time was spent in the fitting 
of the individual hearing aids. In 
addition, rehabilitation measures 
were carried out which included lip- 
reading and speech conservation. 

If the patient was in the military 
service, his pay was assured, and 
he could therefore spend the neces- 
sary time to be rehabilitated. In 
post war life, many of the techniques 
used in military service could not 
be carried out. 

In civilian life, this placed a bur- 
den on the private organizations who 
attempted to carry out the same 
type of hearing aid fitting which 
was carried out in the military serv- 
ice. Since university centers were 
notoriously poor, they could not af- 
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ford to buy large collections of hear- 
ing aids in order to try on all of 
them, so they had to depend on the 
kindness and cooperation of the hear- 
ing aid dealers and manufacturers. 

Some dealers could not see eye to 
eye with this system. Others could 
not stand the burden of the expense 
of having a great number of aids out 
on a loan. As a result of this, the 
clinic could only have a_ limited 
number of aids to try out. What we 
were actually doing was taking up 
a lot of time to fit a patient to an 
instrument which we had available. 
The otologist and audiologist ac- 
tually had little or nothing to do in the 
developing of the aid. This was the 
function of the acoustic engineer and 
researcher. 


Since there are many dealers and 
many models or aids and we had only 
a few instruments available, this was 
not too practical a technique. 


It became a very time consuming 
procedure to fit an aid and used up 
the time that the audiologist should 
spend on more important phases of 
his work and for which he had been 
trained. These include diagnosis, re- 
search, formulation of new tests and 
therapy. 


Change in Routine 

Therefore, we have made a change 
in our routine and would suggest that 
the function of our Audiology Center 
is as follows: 

1) diagnostic tests together with 
otologic examinations, 

2) research and new tests and 
treatments, 

3) complete rehabilitation facilities 
for speech reading and auditory 
training. and 

4) limited hearing aid fitting for 
problem cases which include (a) con- 
genital deaf children, (b) Meniere’s 
Disease cases and cases with re- 
cruitment, poor discrimination and 
tolerance problems, and (c) presby- 
cusis with severe phonemic regres- 
sion and senile changes. 

It would be our duty in these cases 
to find out those who would be helped 
by an aid and recommend that he 
go to the particular dealer for a 
fitting. In addition, an intensive 
program of rehabilitation must be 
carried out. . 

It is important in the problem 
case not to sell the aid alone, but to 
let the patient or the patient’s family 
know the limitations of the aid. If 
the patient will not do well with an 
aid, then he is given only rehabili- 
tation. The counseling of parents 
and family as to what they can ex- 
pect of an aid and how to achieve 
this is most important. 

It is also part of the Audiology 
Clinic to help the dealer, salesman, 
or Hearing Aid Audiologist with his 
problem cases. The hearing aid 
dealer must learn to refer cases for 
study and consultation the same as 


he expects us to send our patients 
for fitting. 

Just what should be the role of the 
hearing aid dealer, now that we have 
outlined what we expect from the 
otologist and the audiologist? 


Ethical Advertising Expected 

We would expect ethical adver- 
tising — no gimmicks or pictures 
which leave out the cords and buttons 
in the ears, no signs stating that 
theirs is a hearing clinic, more em- 
phasis on why one should wear a 
hearing aid and less on its invisibility. 

The ideal situation would be that 
every patient for a hearing aid 
should be referred by an otologist or 
the patient’s family physician. If 
this utopian state cannot be achieved, 
then any patient that enters the office 
of a hearing aid dealer and who has 
not seen an otologist in a reasonable 
length of time, should be referred for 
an otologic examination. An otologist 
should have the opportunity of mak- 
ing the proper diagnosis and make 
sure that this patient is not suitable 
for surgery or other therapy. 

We have seen many patients who 
have been fitted with a hearing aid 
who have brain tumors, chronic 
serous otitis, impacted cerumen, 
chronic otitis media and otosclerosis. 
We have seen these same patients 
rehabilitated by incision of the mid-" 
dle ear and aspiration of fluid, use 
of the fenestration operation, or 
stapes mobilization. 

I have seen a small child wearing 
a hearing aid who had a cerebellar 
tumor and when the diagnosis was 
finally made and the patient rushed 
for medical care, the patient died on 
the operating table. 


Responsibility of Dealer 

The dealer should detail the otol- 
gist and audiologist with their latest 
discoveries and models such as ‘the 
drug companies do. If a hard fitting 
case occurs, they should not be afraid 
to get the advice of an otologist and 
audiologist. The dealer should not 
be afraid to suggest rehabilitation, 
lip reading and speech training. This 
is a two way street — if you expect 
a change in the program from the 
otologist and audiologist, you will 
have to give something too. 

The dealer or hearing aid fitter 
should have the facilities for testing 
and these should include a sound 
treated room, pure tone audiometer, 
speech audiometer and they should 
learn enough about the different 
otologic conditions so that they can 
spot trouble and send this patient 
for diagnosis and treatment. 

In conclusion, I hope that I have in- 
dicated that the otologist and the 
audiologist, and the hearing aid 
dealer should be part of a team work- 
ing for the benefit of the most im- 
portant person we know — The 
Patient. 
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What is TARGET HEARING? 


“Target Hearing”’ is the first truly exciting advance 
in hearing since the eyeglass hearing aid was intro- 
duced by Otarion. Because it is so different, so 
completely unique, ‘“Target Hearing’’ has been 
granted the first United States Patent on an eyeglass 
hearing aid with hearing completely at ear level. 


Otarion’s exclusive bridge microphone placement 
outdates all other hearing glasses. 


@ Makes hearing natural and effortless for the wearer 
because he hears where he looks 


@ Puts an end to the confusion caused by cross con- 
versation and noises behind the wearer 


@ The problem of feed-back whistle is reduced because 
of an unusual technique developed by Otarion 
engineers 


@ Greater acoustic gain made possible provides the 
increased volume often required 


@ Costs no more than ordinary eyeglass hearing aids 


@ Offers a wide variety of smartly streamlined frames 
from which your customer may choose 


@ Exclusive torsion action provides utmost comfort to 
the wearer without riding the ear 


@ Special hinge allows flat folding 


Otarion manufactures the most elaborate 
new (combination) all-in-one pure tone 
and speech audiometer for distributor and 
medical use at positively the lowest price 
on the market. 
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Otarion’s Exclusive Patented “Hear Where You Look”’ 
Feature Makes Other Hearing Glasses Obsolete... 


Means Bigger Profits for YOU! 


This is the exciting news that will make sales for you 


"TARGET HEARING” is completely new! 


“TARGET HEARING” is exclusive with Otarion! 
“TARGET HEARING” revolutionizes the hearing aid industry! 


And to make every minute of your selling time profitable 
Otarion offers this solid LEAD-GETTING assistance: 


Exciting, tested National Advertising features the per- 
sonal endorsements of such well-known public figures as 
Eleanor Roosevelt, Perry Mason’s creator, Erle Stanley 
Gardner and Dr. Lee De Forest, who actually wear 
Otarion instruments. 


Hard-hitting, tested local advertising designed to get leads 
for you in your own area. 


Effective, tested direct mail to bring in more of the kind 
of good leads you can turn into profitable sales. 


In addition to ‘‘Target Hearing”’ glasses, Otarion offers a com- 
plete line of eyeglass hearing aids as well as tiny, behind-the-ear 
and super-power instruments designed for every type of restor- 
able hearing loss. 


Harion Listener 


ce or Fw CO RA TICOonmnm 


Ossining, New York 


Our completely new selling 
plan can help you to a 
successful, well-paid career 
as an Otarion Dealer. 

For information about 
Otarion’s sales-proved 
Permanent Hearing Center 
Plan and franchises avail- 
able in high producing 
areas, write Leland E. 
Rosemond, President, 
Otarion Listener Corpora- 
tion, Ossining, New York. 
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SOCIETY OF HEARING AID AUDIOLOGISTS 
WELCOMES TWENTY-ONE NEW MEMBERS 








Twenty-one new candidates for cer- 
tification have been accepted by the 
National Board for Certification of 
the Society of Hearing Aid Audio- 
logists. One firm has been certified. 

There are 55 individual applica- 
tions and 10 firm applications pending. 
The list of newly-accepted Certified 
Hearing Aid Audiologists and appli- 
cants follows: 


New Applications Certified: 

Daniel J. Burnette, 7410 S. Grand 
Ave., St. Louis 11, Mo. 

Joseph N. Cink, 1027 Lindley St., 
Bridgeport, Conn. 

John C. Cullinan, 46 Prospect St., 
Waterbury, Conn. 

Kenneth R. Cunningham, 6906 Ar- 
thur St., St. Louis 9, Mo. 

Egon J. Fleck, 422 Dallas Rd., Vic- 
toria, B.C., Canada. 

George W. Herrick, 506 N. Wash- 
ington, Lansing, Mich. 

Konstantin M. J. Jakowidis, 60 Old 
Mill Rd., Toronto 18, Ont., Canada. 

Joseph C. Lucke, 5870 S.W. 82nd 
St., South Miami, Fla. 

Lillian Lucke, 5870 S.W. 82nd St., 
South Miami, Fla. 

Albert G. Marino, 508 Coppinger 
Dr., Ferguson 21, Mo. 

Jerome W. Ostertag, 4402 Lincoln 
Rd., Louisville, Ky. 

Donald A. Roberts, 319 Barber- 
Lydiard Bldg., Great Falls, Mont. 

Norman E. Samuelson, 222 Huron 
St., Toledo 4, Ohio 

Donald B. Sauls, 18 W. McBee, 
Greenville, S. C. 

Harry Shaw, 181 Yonge St., Tor- 
onto, Ont., Canada 

Henry F. Siemens, Winnipeg Hear- 
ing Aid Center, Winnipeg, Man., Can- 
ada. 

Gordon D. Taylor, Taylor Hearing 
Center, Denver, Colo. 

Ernest J. Tryba, 5 N. Cascade, 
Colorado Springs, Colo. 

Sydney Usdan, 120 Monroe Ave., 
Memphis 3, Tenn. 

Frank E. Wadas, 111 S. Washing- 
ton, Wilkes-Barre, Pa. 

Frank B. Wirtz, 1041 5th Ave., San 
Diego, Calif. 


New Firms Certified: 


Heinz Hearing Center, 154 Monroe, 
Grand Rapids, Mich. 


Applications Pe: 

Robert H. Ackerman, 328 goer Bldg., 
South Bend 1, Ind. 

Francis M. Adams, 706 Bass Bldg., Enid, 
kla. 

Robert E. Adlard, Miami Valley Hearing 
Service, Piqua, Ohio. 

Dr. Grant E. Born, 407 E. Lake St., Petos- 
key, Mich. 

Allen H. Brownfield, 104 S. Main St., Or- 
lando, Fla. 
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Cecil Brownstone, 14510 Kittridge St., Van 
Nuys, Calif. 

Dorothy M. Cohan, 865 Chapel St., New 
Haven, Conn. 

Gary E. Cooper, T. Eaton Co., Ltd., Tor- 
onto, Ont., Canada. 

Charles N. Conte, 23 Arcade Bldg., Provi- 
dence, R.I, 

Bashford L. Cromer, 6645 Illinois Ave., Ham- 
mond, Ind. 
o Herbert T. Davis, 106 Church St., Burlington, 


John on 276 Worthington St., Springfield 
a 


ALR "Dunlavy, 130 W. 42nd St., New York 


Mrs. Mae A. Fitz, 1530 Frazer Ave., N.W., 
Canton 2, Ohio. 
James C. Fleming, 215 Ninth St., Augusta, 


a. 

soould Gilbo, 1511 Franklin St., Oakland 12, 

alif. 

Ronald L. Gregory, T. Eaton Co., Ltd., Win- 
nipeg, Man., Canada 

Duncan R. Hardy, Suite A-4, 10011 11th St., 
Edmonton, Alberta, Canada. 
— Hoyt, 112 Broderick Bidg., Lakeland, 

a. 

Kathryn A. Jackson, 1809 90th Ave., Oak- 
land, Calif. 

Chester J poh, 2639 Humphrey Ave., 
Richmond, 

William re Taian: Scarborough Park, Os- 
sining, N.Y. 

Erling M. Johnson, 115 S. Pinckney St., 
Madison 3, Wis 

Richard E. Kabel, 207 Jefferson Bldg., Peoria, 
1. 


Il 
Bernard Kovnat, 146 E. 154th St., Harvey, 
Ill 


Paul LaPlant, 235 E. Main St., Anoka, Minn. 
Harold Lightfoot, Bedford, Nova Scotia, Can- 


a 

Leonard G. Maccini, Vicon Instrument Co., 
Colorado Springs, Colo. 

Michael Merrick, 1300 Market St., Wheeling, 


W. Va. 

Harvey B. Myhre, 1724 Franklin St., Oak- 
land, Calif. 

Robert E. Nelson, 12 Brightwell Ct., Floris- 
sant, Mo. 

Frank N. Pascal, 402 Wick Bldg., Youngs- 
town, Ohio. 

John R. Paul, 1209 Van Ness, Fresno, Calif. 

Edwin G. Peterson, 154 N.E. 130th Place, 
Portland 30, Ore. 

Catherine A. Platte, 737 Fifth St., Grand 
Rapids 4, Mich. 

Theodore H Riaz, 712 S.W. Ninth Ave., 
Portland 5, 

Patrick G. Binedans 611 Park Bldg., Cleve- 
land 14, Ohio. 

Clarence J. Rober, 810 Liberty Ave., Pitts- 
burgh 22, Pa. 

Fernando Salinas, 542 S. Broadway, Los 
Angeles 13, Calif. 

Gilbert L. —, 614 Denbury Ave., Ottawa 
9, Ont., Canad 

James Cc Scott, 417-12th St. W., Bradenton, 
Florida. 

David Serbin, 1008 Church St., Evanston, III. 

Robert G. Shelby, 5 N. Central, Sarasota, 
Fla 


George J. Spence, Normal, II. 

LeRoy A. Stacey, 18910 N-E. Holladay, Port- 
iand, Ore. 

William R. Syers, 219 Main St., Davenport, 
owa 

Stanley E. Thomas, 2 Letchworth Cresc., 
Beverley Hills, Downsview, Ont., Canada 
Victor N. Thompson, 779 Broadway, Tacoma 
2, Wash. 

William A. Thorp, 308 8th Ave., S.W., Cal- 
gary, Alta., Canada 

Phillip J. Toconita, 402 St. Peter St., St. Paul 
2, Minn. 
ont M. Trymucha, 916 Marin St., Vallejo, 
ali 

Robert A. Williams, 123 E. Doty St., Madi- 
son 3, Wis 

Mrs. Pearle Witte, 410 Second Ave. §., 
Escanaba, Mich. 

Harold W. Woodard, 307 Securities Bldg., 
Des Moines 9, Towa. 

Roy R. zumBrunnen, 219 W. 7th St., Los 
Angeles 14, Calif. 


Firm Applications Pending: 


Beltone Hearing Aid Center, 507 3rd Ave., 
Santa Rosa, Calif. 
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By JAMES E. ELLIOTT 


PLANS FOR the West Coast Meet- 
ing are proceeding smoothly, under 
the capable direction of Miss Esther 
Daniel. The meeting is open to all 
persons, whether members of the So- 
ciety or not. 

Dates of the meeting are May 9th 
and 10th (Saturday and Sunday). 
Place is the Hotel Disneyland, Ana- 
heim, Calif., about 20 miles southeast 
of Los Angeles. 

We suggest you make hotel reser- 
vations now, and you can register Sat- 
urday morning, at 11 am., in the 
hotel lobby. 

See you there! 

* * * 


LICENSING will be up for discus- 
sion more and more. Right now, lic- 
ensing bills are being considered by 
the Oregon and Connecticut legis- 
latures. 

The bill introduced in the Oregon 
House calls for licensing of all who 
“fit” hearing aids, with three ex- 
ceptions. The first exception is a 
person whose “practice is part of the 
academic curriculum of an accredited 
institution of higher education or part 
of a program conducted by a public, 
nonprofit or charitable institution or 
organization.” 

The second exception includes lic- 
ensed physicians and surgeons. The 
bill states: “This act is not intended 
to prevent any person duly licensed 
to practice medicine and _ surgery 
from treating or fitting hearing aids 
to the ear...” 

The third exception includes any- 
one who sells “. . . complete, ready-to- 
wear hearing aids as merchandise 
from a permanent place of business 
in good faith and not in evasion of 
this Act by any person not holding 
himself out as competent to examine 
and prescribe for the human ear.” 

Fitting, says the bill, means the 
use of an audiometer or similar 
means of measurement, and _ the 
“consequent selection or adaptation of 
hearing aids intended to compensate 
for hearing loss.” 





Beltone Hearing Aid Center, 1117% Brown 
St., Napa, Calif. 

Beltone Hearing Aid Co., 1209 Van Ness, 
Fresno, Calif. 

Beltone Pittsburgh Co., 810 Liberty Ave., 
Pittsburgh 22, Pa. 

Boston Hearing Aid Center, Inc., 31 Brom- 
field St., Boston, Mass. 

Community Hearing Center, 14 East Ave., 
Pawtucket, R. I. 

National Hearing Associates, 198 Union St., 
Providence, 

Newport Hearing and Speech Center, 65 
Touro St., Newport, R. 

Otarion Hearing Co., 402 Wick Bldg., Youngs- 
town 3, Ohio 

Western Hearing Gaoters, 1440 San Pablo 
Ave., Oakland 12, Calif. 
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An Important Message 


To Hearing Aid Dealers 


If you have been in this business for any length of time you are 
aware of the many problems facing it. To name a few: 


@ Eliminating unethical practices. 

@ Achieving semi - professional 
standing for all who fit and sell 
hearing aids. 

@ Raising standards of compe- 
tence 


® Informing the hard of hearing 
public as to the selection of 
reputable firms and individuals. 


@ Better educational and training 
facilities. 


These problems cannot be solved by individuals working alone. They 
can only be solved by organized effort. 


If you are concerned with any of the above problems, you can share 
in working for their solution by becoming .a Certified Hearing Aid 


Audiologist. 


For complete information, mail coupon below. 
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To: SOCIETY OF HEARING AID AUDIOLOGISTS 
260 Southfield Road ® Detroit 29, Mich. 


Geol Tm tnterested tn CERTIFICATION 
AND MEMBERSHIP. PLEASE SEND INFORMATION. 








NEW PRODUCTS 








e 


Behind-the-Ear ‘Stereoette’ Announced by Radioear 


Fitting comfortably behind the ear, 
Radioear’s new model 870 “Stere- 
otte” weighs only .65 oz., complete 
with battery, cord and receiver. The 
four-transistor unit has maximum 
.75-inch width and .37-inch thickness 
behind the ear. Overall length, less 
cord and receiver, is 2.2 inches. 

All metal parts used in chassis con- 
struction are 24-carat gold-plated. 
Chassis is of compact single-layer 
construction, using a 24-carat gold- 
plated etched wiring circuit on glass- 
epoxy base. Circuit is completely 
stabilized so that temperature varia- 
tions have a negligible effect on per- 
formance. 

Two types of chassis are available 
— one giving normal low-frequency 
response; the other cutting low fre- 
quencies significantly. Unit is housed 
in high-impact plastic available in 
mocha (brown) and dove - (gray) 
colors. A tiny magnetic microphone 
mounted on resilient rubber forms 
an integral unit with the chassis as- 
sembly. 

The model 870 is equipped with a 
very small (.64” diameter) high-ef- 


* 


* 





MODEL 870 “STEREOETTE” 
... weight: 0.65 ounce 


ficiency receiver that can be easily 
nested in the ear for good appearance. 
Other receivers can be used when 
greater low-frequency output, higher 
gain and high saturation output is 
needed. 


* 


‘Smallest Battery Produced’ Designed by Mallory 


A new ultra-miniature mercury 
battery measuring only .300 inch in 
diameter and .125 inch high, origin- 
ally designed for the micro modular 
program, may soon be an important 
factor in the design of even smaller 
hearing aids. 

This tiny new cell, the smallest 
battery ever produced commercially, 
was designed by the Mallory Battery 
Co., Cleveland, a division of P. R. 
Mallory & Co., Ince. 





MALLORY ’S tiny new mercury battery 
is smallest ever produced commercially. 
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Designed as the RM 312, the new 
battery sharply contrasts with the 
earliest cumbersome zinc-carbon bat- 
teries used to power the hearing aids 
of a quarter century ago. It weighs 
only a fraction of what the earliest 
batteries did, and has an energy life 
of approximately 40 milliampere 
hours with an output of 2 milliam- 
peres at 1.22 average volts discharge 
rate. 

The new cell employs a new prin- 
ciple in formulating the anode ma- 
terial and also an innovation which 
eliminates the need for a formal bear- 
ing surface for the grommet and 
double top. 





1932 HEARING AID was a sharp con- 
trast with miniature models available to- 
day. Battery weighs one pound. 


Device Calculates Fan Noise 


Designed to speed calculation of 
noise increase resulting from addi- 
tion of fans to a room is the Fan- 
Noise Calculator, available at no 
charge from the Propellair Div., Rob- 
bins & Myers, Inc., Springfield, Ohio, 
when requested on company letter- 
head. 

The slide-rule device uses the new 
“sones” system of loudness rating as 
developed within the Acoustical So- 
ciety of America, the National Noise 
Abatement Council, Armour Research 
Foundation, Harvard University, and 
other groups. 

A series of acoustical formulas 
have been translated into linear units 
on the calculator, permitting rapid 
and simple computation of noise 
levels when given the sone ratings of 
the fans, room size and construction, 
and amount of sound insulation used. 


* * * 


Otarion Announces ‘Tone-O-Matic’ 

Especially designed for those hard 
of hearing people who require extra- 
ordinary sound volume, Otarion’s 
“Ton-O-Matic” is the size of a ladies’ 
pocket cigarette lighter. 

According to Leland Rosemond, 
Otarion’s president, one of the prin- 
cipal advantages of the hearing aid’s 
attractive case of burnished, velvety- 
smooth material is that it minimizes 
clothes-rubbing noises. 

A push-pull circuit incorporated in 
the receiver eliminates the need for 
heavy magnetic shielding and helps 
to achieve high gain with stability 
and efficiency. 

Special Rx circuitry provides an 
individual circuit for each user—one 
which can be changed without cost if 
the wearer’s hearing condition 
changes. 

The new hearing aid’s unique auto- 
matic control circuit adjusts to three 
levels to control loud sounds and pro- 
tect the user from acoustical shock. 


oe ~ * 
Telex Introduces 666’ 


Telex announces its fifth new in- 
strument to be introduced in 1958: 
the Model 666. 

Delivering as much power as the 
model 17, the new hearing aid fea- 
tures a smaller and lighter size. The 
666 has five transistors, three re- 
ceiver choices, telephone pickup 
switch, off-on switch, volume control, 
voltage control for maximum bat- 
tery economy, and three-position tone 
control. It’s designed to fit severe 
hearing losses up to 90 db. 


* * * 


Otarion’s New ‘Whisperwate’ 
Weighs Only 1/4 Ounce 

A new behind-the-ear hearing aid 
introduced by Otarion Listener Corp. 
measures half the length of a cigar- 
ette and weighs only % oz. 

The Whisperwate will fit either 
right or left ear—or may be used 
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for both ears for stereophonic hear- 
ing. Because of a unique combina- 
tion of rigid and flexible connections 
to the external receiver, the chances 
of whistling or feed-back are elimin- 
ated, according to the manufacturer. 

Other features of the instrument: 
volume control rotates 270°; case is 
made of DuPont nylon; chassis is 
“climatized” for greater protection 
against humidity. 


* * * 


Dremel Mfg. Co. Introduces 
Electric Ear Mold Trimmer 

The “Model 60 Flex-Shaft” is the 
name of Dremel Mfg. Co.’s new elec- 
tric ear mold: trimmer. According to 
the manufacturer, it “provides a fast 
and efficient means of trimming and 


polishing ear molds when minor ad- 
justments are required.” 





DREMEL’S EAR MOLD TRIMMER 


Unit is equipped with a 30-inch 
flexible shaft which transmits power 
to a lightweight plastic handpiece. 





It is said to handle as easily as a 
pencil and give the operator sensitive, 
positive control of the grinding and 
polishing wheels, making it possible 
to perform very delicate adjustments. 

Weight is 6 lbs. Rubber suction 
cups hold unit to any bench surface. 

For more information, write the 
Dremel Mfg. Co., Dept. 21, Racine, 
Wis. 





QUESTION: Where should I 
write for hotel reservations for 
the S.H.A.A. West Coast Meet- 
ing? 

ANSWER: Write to Hotel Disney- 
land, Anaheim, Calif. (Better do 
it mow, while you're thinking 
about it.) 














‘CIRCUMAURAL’ EARPHONES 
. correct acoustic coupling 





Unusually high fidelity is claimed 


ACOUSTIC IMPEDANCE IS VARIABLE 
IN NEW ‘CIRCUMAURAL’ EARPHONES 





for a new “Circumaural” earphone 
reproducer developed by the National 
Research Council of Canada and 
manufactured by Sharpe Instruments, 
Ltd. Each earphone in the repro- 
ducer has a special liquid-filled cush- 
ion which provides correct acoustic 
coupling to the ear and eliminates 
outside sound from interfering with 
the reproduced sound. 

Due to the unique construction of 
the chamber, a variable acoustical 
impedance is accomplished, thereby 
virtually eliminating intermodulation 
distortion and extending the fre- 
quency response to cover the entire 
audio frequency band. 

Frequency response of the ear- 
phones is 20 cps - 15,000 cps. Impe- 
dance of each phone is 6.4 ohms, and 
other impedances are available on spe- 
cial order. External noise attenua- 
tion is 40 db at frequencies of 1,000 
eps or higher. The cushion is made 
of glycerine-filled vinyl plastic. Each 
phone is capable of reproducing 
more than 130 db. 

For additonal information, write to 
Sharpe Instruments, Lt., 6080 Yonge 
St., Willowdale, Ontario, Canada. 





CIRCUMAURAL EARPHONES (curve C) are compared with a high fidel- 
ity loudspeaker system (costing about $600). Curve A was obtained with 
the loudspeaker in a modern L-shaped living room; curve B with the same 
loudspeaker in an acoustic “dead” room. The living room walls make the 
loudspeaker more effective at very low frequencies but also cause greater 
fluctuations in response than occur in the dead room. 
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Gathered WERE & THERE 


FROM THE WORLD OF HEARING 








Motivation of Children 
Studied by Dr. Siegenthaler 


A one-year study concerned with 
motivation toward improvement of 
children with speech and hearing de- 
fects is under way at the University 
of Pennsylvania, under the direction 
of Dr. Bruce M. Siegenthaler, as- 
sociate professor of clinical speech. 

Dr. Siegenthaler plans to investi- 
gate the problem of motivation in 
children who need speech and hear- 
ing therapy in the schools. 

Results of the study are expected 
to give teachers of speech and hear- 
ing handicapped children an im- 
proved understanding of their pupils. 

* * * ‘ 
Find Background Music Too Loud 

The Washington (D.C.) Star re- 
ports receiving several letters from 
readers with hearing aids regarding 
loud background music on TV. 

One letter reports: “I use a hear- 
ing aid and enjoy programs wonder- 
fully except for the background noise 
and music. However, I cannot hear 
most of the dialogue or explanation 
of the story. I understand the rea- 
son for background music to create 
a mood, but believe most of it is 
wasted. If the music were soft and 
low it would be better.” 


Another TV viewer writes: “I, 
too, wear a hearing aid, and I also 
have an aid attachment to my TV, 
but the noise and music are so loud I 
can hardly hear the story. I advise 
all who are hard of hearing to have 
an aid attachment to TV.” 

“We've received several letters on 
the subject,” replies the Star, “and 
apparently many viewers with hear- 
ing difficulty and with perfect hear- 
ing find loud musical backgrounds 
particularly vexing.” 


* * * 


New York Group Campaigns 
Against Erie County Sales Tax 

The Western New York Hearing 
Aid Dealers Ass’n has launched a 
campaign to remove the 1% sales 
tax on hearing aids, accessories, and 
repairs imposed by Erie County 
(Buffalo). 

A spokesman for the group pointed 
out that the United States Govern- 
ment recognizes the use of hearing 
aids as a necessity, and therefore re- 
gards their cost as tax deductible. 

Reports an editorial in the Buffalo 
Courier Express: “The dealers are 
up against a regulation providing 
that such items as hearing aids, eye- 
glasses and crutches are subject to 





SOUNDPROOF ROOM, at the Medical College of South Carolina, permits 


use of highly sensitive instruments to detect faint heart sounds and murmurs 
arising from earlier valvular heart diseases. The room, made by Industrial 
Acoustics Co., Inc., is also used to test the effect of various types of acoustical 
stethoscopes and to record fetal heart sounds early in pregnancy. 
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the tax unless they are purchased 
with a doctor’s prescription. 


“We can see the point in the case 
of eyeglasses, which have to cope 
with a wide variety of shortcomings. 
But why hearing aids and crutches? 
Doesn’t a man know when he’s deaf 
or lame?” 


Any legislation to amend the sales 
tax must be introduced in the state 
legislature’s next session, January, 
1960. 


* * * 


Connecticut Hearing Aid Society 
Elects Dubin President 


Allan M. Dubin, Certified Hearing 
Aid Audiologist, has been elected 
president of the Connecticut Hearing 
Aid Society. Other officers elected 
were: Stephen Ogilvy, Bridgeport, 
vice-president; Mrs. A. W. Hackett, 
New Haven, second vice-president; 
Joseph Pulin, New Haven, third vice- 
president; and Preston Zimmerman, 
Hartford, secretary-treasurer. 


* * * 


Translation of Russian Article 
Published by Beltone Institute 


Publication of its first translation 
of Russian research in hearing has 
been announced by the Beltone In- 
stitute for Hearing Research. 


The Russian work, “Objective Ex- 
amination of the Residual Hearing 
of Deaf Children,” was selected from 
a collection of 19 articles prepared 
by the Institute of Defectology, Acad- 
emy of Pedagogic Sciences, Moscow. 


The study, by E. N. Sokolov and 
N. P. Paramonova, reports the follow- 
ing findings: 


1. Simultaneous recording of orien- 
tation and conditioned motor reac- 
tions (electroencephalogram and a 
galvano-dermal reflex) allow for a 
more comprehensive characterization 
of the hearing mechanism in deaf 
children. 


2. In the majority of deaf mutes 
electroencephalographic responses 
were indistinct or absent. In some 
deaf mutes there was an absence of 
the GDR (galvano-dermal reflex) to 
above-threshold tones when the tones 
had no particular significance. 


3. When meaning was added to tone 
stimuli, they were heard at levels be- 
low the conscious, voluntary threshold. 


4. Deaf mutes generally reveal a 
tendency for increased vibratory sen- 
sitivity and extensive remnants of 
hearing in the low frequency range. 


5. Comparison between audio and 
vibrogram shows the various possible 
types of correlations between audi- 
tory and vibratory sensitivities in 
deaf mutes. This permits a differen- 
tiation between a true remnant of 
hearing and diffuse vibratory sensi- 
tivity. 
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BETTER HEARING MONTH 


By MARGARET ROSTEL 


Editor, Hearing News 


For the past 31 years, the American Hearing So- 


ciety has promoted 


Better Hearing Month. Here 


is a brief history of this important campaign. 


Endorsed by President Dwight D. 
Eisenhower, Better Hearing Month, 
May 1959, will focus widespread at- 
tention on ways and means of prevent- 
ing deafness, conserving hearing, and 
rehabilitating the hearing handicap- 
ped. This is the American Hearing 
Society’s annual all-out effort to pub- 
licize facilities available to those who 
have a loss of hearing, and to stress 
the importance of expanding such 
services throughout the United 
States. 

Spearheaded by the Society’s mem- 
ber agency, the St. Louis League for 
the Hard of Hearing, Hearing Week 
was established 31 years ago in order 
that “persons everywhere might 
pause to consider the priceless worth 
of good hearing and receive authori- 
tative advice on how best to conserve 
it; that they might consider especially 
the necessity of protecting the hear- 
ing of children; and that they might 
give unselfish thought to the prob- 





UDI fovides the Hearing Aid Dealers with a com- 
plete line of high quality Hearing Aids — Hearing units 
that allow the dealer ‘o fit the various types of hearing 
losses ...and attractively made for the best cosmetic mova conpen ea 


lems of those whose means of com- 
munication is already blocked.” 
Strangely enough, the first annual 
observance was called “Hard of Hear- 
ing Week!” 

Early day observances of National 
Hearing Week, nationally and locally, 
made use of all available media in 
informing the public about the needs 
of the hearing impaired and how the 
needs could be met. A report in 1929 
outlining the value of radio publicity 
stated, “It is easy to slip from men- 
tion of radio into mention of the 
talkies as a powerful aid in bringing 
our needs, our visions and our im- 
portance before the general public. 
How better could it have been done 
than by the advent of the sound pic- 
ture, followed by the widespread wail 
and protest of the deafened? It is 
another confirmation of the fact that 
life is full of blessings in disguise.” 

Mrs. Eleanor Roosevelt gave an in- 
formal talk at a meeting of the 


re diotone. | : 


HIGH QUALITY 


in the ear .. 


Model Ne. 5 “HEARING GLASSES” 


or binaural . . . fitti 
Model No. 2 “Unseen Ear” atta 
sag Behind si 
. small, 
Medels Nos. 21, 22, 23, 6-T 
Ask about the AUDIOTONE Personalized Custom Fitting “HEARING GLASSES” 





































AMANDA RIVAS 


“Washington League,’ during Na- 
tional Hearing Week 1934. The First 
Lady revealed the fact that she had 






oe Beas 


CUSTOM FITTED “HEARING GLASSES” 





Audiotone manufactures a complete line of hearing aids, trom 
“hearing glasses”, ear-level units, to the conventional pocket 
type. Audiotone was the FIRST 
to manufacture “hearing 
glasses” with the complete 
ul A) ASSES unit all in one temple, and 
were the FIRST to manufacture 


FOR BETTER HEARING binaural “hearing glasses”, in 


the same manner. 
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Write today for further information. Valuable fran- 
chises are available in certain areas. Inquiries held 
in strictest confidence. 


AUDIO COMPANY OF AMERICA 


401 WEST JACKSON STREET e PHOENIX, ARIZONA 
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® MONTH 
(Continued from previous page) 


a loss of hearing in her right ear. 
She was especially interested in a 
demonstration of lipreading following 
her talk, remarking, “I want to know 
more about this.” 

President Franklin D. Roosevelt set 
a new precedent for the annual cam- 
paign by endorsing National Hearing 
Week in 1936. Seven succeeding ob- 
servances were endorsed by him. 

A highlight of Hearing Week in 
1937 was a radio address by Mrs. 
Roosevelt over the Columbia Broad- 
casting System. Fifteen governors 
of states issued proclamations calling 
attention to the Society’s campaign, 
which was also endorsed by 30 city 
mayors. 

In 1938 the American Hearing So- 
ciety culminated a nation-wide vote 
as to which actor and actress used 
speech and diction most clearly under- 
stood by the hard of hearing, pre- 
senting awards to Winners Irene 
Dunne and Don Ameche. 

Reflecting wartime influence, slo- 
gan for the campaign in 1945 was 
“Towards Victory for Better Hear- 
ing.” 

A news release from the U. S. Chil- 
dren’s Bureau in 1950 reported that 
10 states “attempt to provide diag- 
nostic and treatment service for 
children with defective hearing: Cali- 
fornia, Connecticut, Illinois, Iowa, 











Maine, Maryland, Michigan, Okla- 1 

homa, Washington, and Wisconsin.” FOR CERTIFIED 

Mrs. Eleanor Roosevelt recorded a 

one-minute radio message concerning 

National Hearing Week. Hk ARING AID 
Although posters were distributed 


by the Society for annual campaigns NLY 
prior to 1951, that was the first year Al | L 

for a “special child” to be chosen for 
National Hearing Week posters. A 
national poster child was featured in 
succeeding years until 1958. 

In 1955 the National Hearing Week 
poster child was photographed with 
President Eisenhower at the White 
House, and in 1956 the Society’s 
poster child was received by Mrs. 
Eisenhower. On both occasions, pic- 
tures distributed by the wire services 
appeared in newspapers all over the 
country. 

The American Hearing Society’s 


Here is the 
emblem of your 
Society — your 
symbol of Cer- 
tification as 
h one accom- 

plished in the 
science of serv- 
ing, fitting 
and selling 
Hearing Aids. 
Solid gold, or- 








Better Hearing Month child for 1959 namented with rich blue enamel. 
is six-year-old Amanda Rivas, daugh- . "eS" 

ter of Major and Mrs. Mauricio Riv- Lapel Pin (A"x%") $5.00 ea. 
as, who have been residents of the Cuff Links........ $15.00 pr. 
nation’s capital since 1956. (Major Tie Clasps......... $7.50 ea. 
Rivas is Assistant Military Attache 

for the Republic of El Salvador.) Order Today! 


Representative of many hundreds 


3 : Enclose Check With Order 
of children served by the Society and 


its member agencies, Amanda attends SOCIETY OF HEARING AID 
classes in speech and hearing at the 
Washington Hearing Society, where AUDIOLOGISTS 


she is making good progress in learn- 260 Southfield Road 
ing to talk, despite a severe loss of 

hearing. She wears a hearing aid to Detroit 29, Mich. 
good advantage. 




















It's important 


TO BUY QUALITY 





® Mixes rapidly 


be convinced. 














Wave you thied ——— 


Formtex impression Compound 


Ask for our brochure and 
further particulars 


SCIENTIFIC MOULDING LABORATORIES 


ole, 55 E. WASHINGTON STREET Petroleum Lease Corporation 
CHICAGO 2, ILLINOIS 


Highest Quality Products for 20 Years Washington 6, D. C. 





@ MINOR SURGERY FOR OTO- 


THAT YOU KNOW WHERE SCLEROSIS AND MENIERE'S 


DISEASE, By Samuel Rosen, 


E 7 /, Audecibel * per WEAR A HEARING 


AID? By Aram Glorig, M.D. 


ANY STYLE + ANY MATERIAL Reprints f 2 xcs. ours 


No matter what your requirements as to ear- Society of Hearing Aid 
mold style or material we can meet your needs 
with a quality product. Twenty years of con- 
tinuous, high-quality production backs our 
claim. 


Audiologists 
260 Southfield Rd., Detroit 29, Mich. 








‘aca pies dar aelaae FOR SALE 


® Absolutely no shrinkage 


Ten year oil and gas leases issued by the States of 


Use this greatly improved product and New Mexico on State owned lands in areas where 


new wells are now drilling. Price $7.50 per acre in | 
multiples of 40 acres or more. 





Offering Circular on Request 


1346 Connecticut Avenue, N. W.., 
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Here’s a hearing aid that will 
be popular with the men—the 
all new Tonemaster “Cravette”’ 
model. This hearing aid’s 
powerful four transistor circuit 
is loud enough for the severest 
loss, and yet it is smooth and 
clear for the one whose hearing 
needs “just a little boost.” 





You can put the Tonemaster 
“Cravette” model hearing aid on 
in seconds. Just clip it to the 

tie and shirt like an ordinary 

tie clasp . . . that’s all there 

is to it. Weighs only % oz. too, 
so you will never realize you 

are even wearing it. 


- The new Tonemaster “Cravette” model 
comes in a beautifully styled molded plastic case 

with a sturdy lightweight clip attachment that fastens 
tightly to a shirt and tie. Has a combination 
wide-range volume control and off-on switch. Uses 

the E675E battery or equivalent. 
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TONEMASTER backs its dealers 


with aggressive advertising promotion 


Tonemaster’s national advertising and merchandising 
program is specifically designed to develop quality 
leads. Advertising mats, counter cards, literature, 
folders, mailers, letterheads and other merchandising 
helps are all available to Tonemaster dealers. 
Factory-paid advertising, both national and 

in key dealer markets, supplements 

each dealer’s own efforts. 















1) more good reasons why you 
row with TOM 





Available for the first time 
is a powerful hearing aid 
in a small size designed 
for the severely deafened 
to make maximum use 

of the wearer’s residual 
hearing. The Tonemaster 
model “500” hearing aid 
has an exceptionally fine 
response with particular 
emphasis in the middle 
and lower tones. 

The model “500” fitted 
with the DT308 receiver 
emphasizes those low 

and middle tones between 
Z 400 and 3000 cycles which 
are most important to intelligible speech. 
Power output is greatly increased over other convention- 
al-type hearing aids. The circuit is of the 5-transistor, 
push-pull type, incorporating a special feedback 

circuit to further improve the response. 

The Tonemaster model “500” is the closest approach 
possible to a custom-made hearing aid in a 

production model. Every component part is pre-tested 
for perfection and performance. 











Nationally Advertised—tV—Each week Tonemaster is 
featured in network television. A free hearing aid is 
given away to worthy recipients all over the U.S. Prom- 
inent local dealer mention is made each week. 
Magazines—Tonemizster advertises regularly through- 
out the year in leading national magazines, pre-selling 
our line of instruments. 

Newspapers—Both at the national and local level Tone- 
master is carrying on a consistent campaign, building 
quality leads that produce high volume dealer sales. 
Write for complete Dealer Proposal Manual containing 
information on famous Tonemaster on-the-head instru- 
ments and conventional aids. 


Your inquiry is cordially invited. All communications 
will be held in strict confidence. 


MANUFACTURING COMPANY 


J 128 soura Monroe » PEORIA, ILL. © PHONE 6-0871 














COR-VOX ASTRA 
REPAIRED — REBUILT 


Microphones Available 


KEN STEEVES 


702 Mutual Bidg. © Detroit 26 
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CLASSIFIED 
ADVERTISING 


CLASSIFIED ADVERTISING RATES 


$5.09 minimum—four lines (25 words) or 
less. Additonal lines or fractions there- 
of, $1.25 each (six words per line). Add 
extra line for keyed replies. No agency 
discount. Bold face lines and lines in 
capitals carried at double rate. Cash 
with order, 

















BUSINESS OPPORTUNITIES 





HEARING AID—Well established Iowa hear- 
ing aid business now in estate. Franchise 
with national hearing aid concern. Inquire 
Box No. 1, Audecibel, 260 Southfield Road, 
Detroit 29, Mich. 





Encountering New Earmold 
Problems With Hearing Aid 
Glasses? ? ? ? 


MANY DEALERS ARE - - 
AND ARE FINDING 
A SOLUTION WITH Mid-States 


SOFTEX and NUTEX EARMOLD 


SOFTEX and NUTEX EAR- 
MOLDS have swept the nation 
used conventionally — Now ap- 
plied to hearing aid glasses, 
SOFTEX and NUTEX EAR- 
MOLDS are proving THE AN- 
SWER to close acoustical seal 
with comfort to the user. 


SOFTEX and NUTEX were de- 
veloped by hearing aid people 
for hearing aid people. 
CHARTER MEMBERS: 
Hearing Aid Industry 
Conference, Inc. 





“The QUALITY Earmold Facility” 
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INDUSTRY NEWS 








Zenith Bows to FTC Charges 

In a recent stipulation agreement 
with the Federal Trade Commission, 
Zenith Radio Corp. has agreed, in con- 
nection with the sale of hearing aids, 
to stop claiming that “Better Hear- 
ing’ Magazine, or any other publica- 
tion it owns, publishes, or sponsors, 
is (1) an independent publication, 
(2) usually sold on subscription or 
through newsstands, or (3) published 
or distributed as a public service, 
when this is not true. 

Zenith further agreed to disclose 
clearly and conspicuously its connec- 
tion with any such publication. 

Also, it is forbidden to make any 
false and disparaging representation 
concerning competitors’ products. 

The final provision is that the 
company must make clear and con- 
spicuous disclosure when a current 
model Zenith hearing aid is com- 
pared to a discontinued competitive 
model. 

* * * 


IAC Publishes House Organ 

Industrial Acoustics Co., Inc., has 
announced the publication of the first 
issue of “Sounding Board,” its new 
house organ. The publication will re- 
flect the latest advancements in noise 
control and in the fields of aviation, 
air conditioning, medicine, and indus- 
trial hearing conservation. 

Complimentary copies are available 
on request on company letterhead to: 
“Sounding Board,” Industrial Acous- 
tics Co., Inc., 341 Jackson Ave., New 
York 54, N. Y. 


* * * 


Beltone Expands Research Labs 
New quarters at 4850 W. Belmont 
Ave., Chicago, have been announced 
by Beltone Research Laboratories. 
According to Sam Posen, president, 
research will cover study in cochlear 
microphonics (physiology of the in- 
ner ear), electromechanical design, 
acoustical mechanics, more advanced 
hearing test equipment, and the de- 
velopment of an artificial mastoid. 
The laboratories will include two 
large anechoic (soundproof and non- 
reverberating) chambers and three 
smaller units for acoustical testing. 


* * * 


Beltone Conventions Outline 
Expanded Role for Dealers 

The hearing aid dealer’s expanding 
executive role and his community re- 
sponsibilities were highlights of the 
two international conventions held 
successively by the Beltone Hearing 
Aid Co. at Miami Beach and Las 
Vegas. 





Guest speakers underlining this 
new approach toward hearing aid 
marketing were Dr. Lester L. Cole- 
man, prominent otologist and author, 
who spoke at the Miami Beach meet- 
ing; and Edward Johnson, Ph.D., a 
leading Los Angeles audiologist, who 
addressed the West Coast group. 


* * * 


Technical Data Available 
On Reverberant Rooms 


Technical data on the acoustical 
and structural characteristics of Rev- 
erberant Rooms are available from 
the Industrial Department of Indus- 
trial Acoustics Co., Inc., 341 Jackson 
Ave., New York 54, N. Y. 

Reverberant Rooms are used in the 
measurement of total sound power 
output of equipment, sound power, 
level comparisons, absorption coeffi- 
cients, and random calibration of 
microphones. 





QUESTION: Who can attend the 
S.H.A.A. West Coast Meeting? 


ANSWER: Anyone! You don’t have 
to be a member. 


QUESTION: Where should I write 
for hotel reservations for the S.H.A.A. 
West Coast Meeting? 


ANSWER: Disneyland Hotel, Ana- 
heim, Calif. 














AUDIOTONE RECEIVES AWARD. Albert 
Lagman, vice-president, Audio Co. of Amer- 
ica, is shown (right) receiving the Fashion 
Jury Award, presented “for excellence in 
design and engineering.” 
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reasons why more 
thinking distributors join 
Acousticon every year! 






































1. OPPORTUNITY—“Only Acousticon offers such wonderful opportunities for dis- 
tributors who have the desire to grow. I own a $40,000 ranch home with a swimming 
pool, 3 apartment buildings, 2 cars, including a Cadillac, a speed boat, stocks and 
other investments, all paid for in full through Acousticon earnings. And my plans 
for immediate growth far surpass anything I’ve done in the past.””—Robert T. Allen, 
Kansas City, Mo. 


2. COMPETITION—“lIf I am selling the best, I can earn the most in 
this very competitive hearing aid business. Acousticon has competition 
beat ‘hands down’ with its engineering and styling. I’ve sold a lot of 
other makes of hearing aids and had difficulty making any money 
with them. With Acousticon I live better and work with a freer mind. 
These are the reasons why I am an Acousticon Distributor.”— 

A.W.G. Hazell, Kitchener, Ontario, Canada. 


3. PERFORMANCE —“<Acousticon, to me, means 
quality performance—by the product and by the 
people behind the product. Acousticon’s distinc- 
tive styling and performance make it possible to 
sell almost every contact. But the success of a 
distributor lays in the hands of the men in man- 
agement who stand behind him. With such men 

‘as Malte Carlson and Bill Brown who always 
work for the distributor, and not against him, it 
is possible for an Acousticon distributor like me 
to have a successful and profitable business.” — 
Paul Willoughby, Portland, Ore. 





Are you aggressive? Is your thinking 
progressive? There may be a place for ; 
you in Acousticon’s growing Your Goiden Circle of Sound 
distributor family. Communicate in ; 

complete confidence with: Bill Brown, ° 

Vice President, Dicto: h Products, “ ° 
aeteee heen OU BYIL GOL 
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